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INTRODUCTION Our world comes to life at West Travel Club

Stephen Scourfield - Travel Editor
A new year, a new decade and we’ve launched into it with a combination of passion-and-planning.

In January, we published bigger Travel print editions than ever before. 

We saw strong responses to Travel Guides; Travel Trends 2020, Luxury Travel Guide, Cruising Guide.

We launched eTravel Digital Edition, extending our storytelling across platforms.

We launched The Pod Well Travelled, streamed through eTravel and ready for amplification across platforms.

eTravel initially reaches an audience of 38,000+ highly engaged West Travel Club members … but the combination of eTravel and The 
Pod Well Travelled have huge, borderless potential.

We have relaunched thewest.com.au/travel with new architecture — content first presented in the categories Places, Experiences, 
Essentials. It strongly reflects user paths. And westtravelclub.com.au continues to be published with free content.

Everything we do online is supported across Social Media, primarily Instagram and Facebook.

When we launched a Travel Club Tour which sold out almost immediately, for the first time ever, we managed to put on a second 
departure.

Our Dinner Events and Meet the Team Events are so popular that when we launched our Round WA Dinner, it sold out so quickly that, 
also for the first time ever, we’re putting on a second. Our Japan Meet the Team is booked to capacity.

Our staff team travel, write, photograph, shoot and edit video, record sound, record and edit our podcast, and personally pub lish in 
print and digitally. The strength of that is that we are proactive, reactive, fast on our feet. The strength is that our audience knows us 
— we have earned their trust.

And we have the same close relationship across Seven West Media WA — from advertising colleagues to events and marketing, 
technology to the music composers we work with … well, we’re a tight knit family.

That brings results … and that was just January ... A new year, the best suite of publications we’ve ever had, and projects into 2021.

Now, that’s what I call a good start to a new decade.  Passion-and-planning. It’s a winning combination.

https://westtravelclub.com.au/about
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Our Travel Environment

Tours

Exclusive Tours for Travel 
Club M embers hosted 
by Seven West M edia 

Talent 

Opportunities

Partner w ith West Travel 
Club for an exclusive  

Tour

Events

Round the W orld Dinners

An Evening In…

W orld on a Plate, café style

Meet the Teams

Travel Essentials Guide & Event

Photography  Walks/Tutorials

Regional W A Events

Bespoke Events made for 
Partners

Opportunities 

Sponsorships / Partnerships 
available

eTravel

Weekly eTravel

Opportunities

M REC placement on 
eTravel

Solus eTravel

*38,000 member reach

Competitions 

Exclusive competitions 
for Travel Club members 

Opportunities

Partner w ith West Travel 
Club in a member 

competition 

Video

The Travel Club Show

On the Road Video 

Opportunities 

Sponsored Travel Club 
Show

Branded Video

Pre rolls – TVC 

Print

Travel Thursday

Weekend Travel

Escape

West Weekend Mag

STM   

Opportunities

Sponsored content

on West Travel Club

Sponsored 

Centrepiece in Print

Print Ad placement 

Digital ad placement   

https://sevenwesttravelclub.com.au/events/great-rivers-round-the-world-dinner-with-stephen-scourfield-17-04-18
http://info.thewest.com.au/westadvertising/feature/20180224/index.html
https://sevenwesttravelclub.com.au/stories/the-travel-club-show
https://sevenwesttravelclub.com.au/stories/travel-club-tours-authentic-oman
https://westtravelclub.com.au/


Event Calendar 2020

https://westtravelclub.com.au/


Event Calendar 2021
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etravel

https://westtravelclub.com.au/
https://travel.allianz.com.au/?EDM=FRENZY&utm_source=TheWest&utm_medium=eDM&utm_campaign=TravelFrenzyAugust2019
https://westtravelclub.com.au/stories/talking-travel-france-england
https://westtravelclub.com.au/stories/talking-travel-france-england
https://westtravelclub.com.au/stories/travel-trends-2020-the-big-destinations?ems_dl=761628013_WKMVN95DrA_12498_6941282_1_2000014
https://www.singaporeair.com/en_UK/au/plan-travel/local-promotions/perth/five-daily/?utm_source=westtravelclub.com.au&utm_medium=display&utm_campaign=SWP1&utm_term=eDM&utm_content=300x250
https://thewest.com.au/travel/cruising/all-of-the-world-really-is-a-stage-ng-b881296887z


The Pod Well Travelled

https://westtravelclub.com.au/
https://westtravelclub.com.au/stories/talking-travel-with-stephen-scourfield-2019-in-review
https://westtravelclub.com.au/stories/the-pod-well-travelled-episode-3
https://westtravelclub.com.au/stories/the-pod-well-travelled-episode-6
https://westtravelclub.com.au/stories/the-pod-well-travelled-episode-10


THE WEST | homepage takeover

Own the news of the day across WA with a 
takeover across thewest.com.au.

The homepage takeover is the perfect ad 
placement for mass awareness or campaign 
launch as it allows an advertiser to reach a 
large audience with strong frequency across 
all ad units on both mobile and desktop 
platforms. 

What assets are included?
Billboard 970x250 (1st and 2nd position)
Leaderboard 728x90 (1st and 2nd position)
Half page 300x600
Skins
Mobile banner 320x50
MREC 300x250

*Takeover shown as an example



THE WEST TRAVEL | section takeover

Sectional takeovers provide advertisers 
with contextual relevance. We can target 
just an index page or an entire section or 
sub-section. 

*Takeover shown as an example



leaderboard

Assets available on The West Travel 
Club homepage:
Billboard (970x90)
Super leaderboard (970x90)
Leaderboard (728x90)
Mrec (300x250)

Located under the hero Carousel. Has 
a large “From our Partner” heading 
above it.
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articles & stories

Available ad sizes and 
locations:

Super leaderboard (970x90)
Leaderboard (728x90)

Mrec (300x250)

• Located under the first two 
story cards

• Located above the pagination 
buttons on stories

• Located under the first block 
of text in the on an article

• Located under the category 
tags and above the related 

articles

https://westtravelclub.com.au/stories
https://westtravelclub.com.au/stories/great-rail-journeys-venice-simplon-orient-express-adds-opulent-new-suites
https://westtravelclub.com.au/


THANK YOUTHANK YOU
Christine Sutherland
Head of National Advertising
Seven West Media (WA)

P     08 9482 3475
M     0421 617 877
E     
christine.sutherland@wanews.com.au
D

Stephen Scourfield
Travel – Editor
West Travel Club
Seven West Media (WA)

P 08 9482 3095
E
stephen.scourfield@wanews.com.au

Carli Embling
Project Lead
West Travel Club
Seven West Media (WA)

P 08 9482 3441
M 0417 170 775
E carli.embling@wanews.com.au

Jayne Balzer
Sales Coordinator
Travel
Seven West Media (WA)

P 08 9482 3544
M 0408 929 887
E jayne.balzer@wanews.com.au
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